The Field Museum

2018 Summer Membership Acquisition

Situation

The Field Museum had just finalized a new brand image working with
agency Leo Burnett. Having achieved success partnering with Access
Direct the prior year, the Field approached us with an exciting challenge...

Brief Assignment

Be the first agency to launch a fully integrated member acquisition
campaign with the new brand image. Build excitement and response
among audiences who were unfamiliar with the Field’s new look.

Solutions:

+ Creative: Faithfully translated the dominant blue color and big fonts that
were designed for outdoor ads into personalized e-mail and mail. Clever
use of the new type face and minimal palette silhouetted the titanosaur
against a black Chicago skyline.

+ Data Precision: Access Direct performed in-depth database analytics and
built an automated model that could quickly score and select only the best
mail prospects for significant postage savings.

Digital Solutions: Expanded client’s reach to 400,000 prospects with
affordable e-mails, allowing for larger audience exposure, more frequency
of message, and the ability to measurably test new audience lists.

Direct

e nonprofit marketing

Giving nonprofits access to direct marketing precision.
Visit: AccessNonprofit.com for more case studies.

Results:
Expense Revenue
Direct Mail $ 41,230.12 | Direct Mail only $41,853
Cost Per Piece $0.38 | Responders 337
E-mail $ 32,322.66 | E-mail only $ 128,952
Cost Per E-mail $0.03 | Responders 921
Direct Mail+E-mail overlap $ 87,541
Responders 68
Total Expense $ 73,552.78 | Total Revenue
Total Responders 1939

E-mail Only

Direct Mail/E-mail Overlap  Direct Mail Only
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1018 total Direct Mail Responders / 0.92%
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1601 total E-Mail Responders / 0.68%



DIRECT MAIL PACKAGE
In homes June 24

The BIGGEST dinosaur ever discovered

TITANOSAUR

Part of the Griffin Dinosaur Experience ‘
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Scientific Name: Patagotitan mayorum
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Thank you for your support

Become a Fay
saving* imme;

Member and start
y Mornt

Non-Members

‘ 4ways tojoin “

o s \

| ‘ ‘ I |
at's s ‘ ’7
EIE Yes, | Want To Join The Field Museum and Save
T

| YA\ no
i‘ ’- a
L Mee‘l Join today and save 15% off membership
‘ l : rshi

v A
The Wo! Rt : ¥ o 70 S, tons, which s roughly equivalent ©
Membership Level
us

IStudent $80 $65
v $2500

[u]
Ora

osaur look like?

E-MAIL STRATEGY 15% Off
Landed July 3, 6, 12, 16, 31, Membershin
and August 21-22 15% Off
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Frequency and Exposure

+ Athree month integrated e-mail and direct mail campaign achieved frequent exposures.

+ In June, the direct mail package targeted 110,591 of the best leads using data precision.

* Five e-mails offered 15% off in July, and a 48-hour 40% off flash sale in August. Sent to 233,890.

Ends: August 22, 2018

Last Chance—
Offer Expires

BIG Creative

+ Outer Envelope: Godzilla inspired, with teaser, “Biggest Dinosaur Ever.”
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+ Brochure: Included inner poster with infographics to visualize the titanosaur size/unique facts.

+ Interior Copy: Letter and Brochure copy continued the theme of BIG—BIG changes such as newly
renovated spaces with pterosaurs flying overhead, the arrival of the BIGGEST DINOSAUR EVER, and a
BIG 125th Anniversary celebration that was coming in the fall.

Extended: 24-Hours Only

40% off

membership

* Best practices with calls to action/response.






